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The Project
In 2014 the BC Cancer Agency (BCCA) and Provincial Health Services Authority (PHSA) launched their Emotional
Support Transformation initiative. One opportunity that was uncovered in their focus groups was to create an
advertising campaign to promote the emotional support and resources available to patients and their families.
They partnered with the Health Design Lab (HDL) to design these communication materials including elevator
wraps, wall wraps, posters, brochures, postcards and business cards.
At the 2016 National Health Leadership Conference BCCA and PHSA received the prestigious national 3M Health
Care Quality Team Award for a quality improvement initiative within an organization, for this project.
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THE OUTCOME
Canadian College of Health Leaders 2016 3M Health Care Quality Team Award
This collaboration resulted in the “Every Experience is Unique” campaign. It’s purpose
is to motivate cancer patients to engage with BCCA’s key services and resources
which include BC CancerChat and CancerConnection, counselling therapies, and
support groups. The concept of this campaign is to communicate that cancer patients
experience a variety of the same unique emotions and feelings other cancer patients
go through. Hence, the title “Every Experience is Unique” and the tagline “Whatever
you’re feeling, we’re here to support you.”
The key visuals include framed portraits of cancer patients expressing different
emotions and feelings highlighted with bright solid coloured backgrounds. Each image
is layered with a descriptive word verbally indicating the expression of the model. The
coloured backgrounds of each portrait are used to emphasize positivity even when
the models are displaying negative expressions.

THE PROCESS
For this project the HDL engaged in focused design work over a short period.First
there was a design briefing by PHSA and BCCA. Next, the HDL team generated 3 design
concepts to be presented to BCCA and PHSA. BCCA and PHSA made their decision based
on a vote involving patitents, families and staff. 156 patients/families and 205 staff
voted on the campaign slogan and the ‘look and feel’.
The HDL then finalized the chosen design and presented it to BCCA and PHSA.
Evaluation by PHSA and BCCA showed a 300% increase in cancerchat.canada, a 44%
jump in perception of emotional support by pateints, and a significant improvement in
the awareness of the emotional support resources by staff, patients, and families.
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